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Your Logo IsIrrelevant. No redlly, itis. Let me explain.

It turns out that drooling dogs and ringing bells are far more important than alogo (thank you Pavlov).

Sure, successful businesses have logos--easily recognizable logos. Playboy, McDonald's, Coke. But there's
far more to their success than bunny ears, golden arches or a certain shade of red. Stripped of al the
marketing lingo, branding is pretty simple: Y our brand is al the associations that come to mind when your
potential customers see or hear your name.

Whether your focusis on personal branding or on branding your company culture--you've got to have more
than afancy logo and edgy color scheme to create brand stickability (you know, a brand your customers can't
get out of their heads).

WEell, there' s a process to capturing attention and getting your foot in the door of your customers’ minds.
Here's ataste of some of the personal branding advice you'll find in this book:

Y ou must become the first solution your customer thinks of when they have a problem you can solve. How?

Thefirst step isto figure out what your audience cares about. What keeps them up at night? What problems
can you help them solve? From there, you need to apply these three steps.

1) Frequency
2) Repetition
3) Anchoring

In this e-book, we'll show you how to figure out what your customers really want. Then we will show you
how to apply these three steps to help you become the trusted resource that comes to mind first when your
customer’ sitch needs to be scratched.

Isreal and authentic branding going to happen overnight? Probably not. But ask yourself this: Do you want
short-term results that lose effectiveness? Or are you willing to invest a bit more time and effort to create
long-term results that get better and better?

If you're looking for a branding book that promises a quick fix, thisisn't the book for you. But if you want to
create a brand that sticks like superglue--read this book!

Go ahead and let the wimps and whiners have the get-rich quick schemes that fizzle and fall flat like awet
firework. Y ou want to ignite a branding bonfire.
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From reader reviews:
Martha Robertson:

Within other case, little persons like to read book Brand Strategy 101: Your Logo IsIrrelevant - The 3-Step
Processto Build aKick-Ass Brand (The 7 Steps to a Successful Business in a Changing Market). Y ou can
choose the best book if you like reading a book. Provided that we know about how isimportant a new book
Brand Strategy 101: Your Logo Is Irrelevant - The 3-Step Process to Build aKick-Ass Brand (The 7 Stepsto
a Successful Businessin a Changing Market). Y ou can add know-how and of course you can around the
world with a book. Absolutely right, mainly because from book you can understand everything! From your
country until finally foreign or abroad you will find yourself known. About simple issue until wonderful
thing you could know that. In this era, we can easily open a book as well as searching by internet unit. It is
called e-book. You can use it when you feel fed up to go to the library. Let's examine.

Agatha Draper:

In this 21st hundred years, people become competitive in every single way. By being competitive currently,
people have do something to make these people survives, being in the middle of the particular crowded place
and notice ssmply by surrounding. One thing that occasionally many people have underestimated the item for
awhileisreading. Yeah, by reading a guide your ability to survive improve then having chance to remain
than other is high. To suit your needs who want to start reading a book, we give you that Brand Strategy 101.:
Your Logo IsIrrelevant - The 3-Step Process to Build a Kick-Ass Brand (The 7 Steps to a Successful
Business in a Changing Market) book as beginning and daily reading book. Why, because this book is
greater than just a book.

Bryan Lewis:

In this age globalization it isimportant to someone to find information. The information will make anyone to
understand the condition of the world. The condition of the world makes the information better to share. You
can find alot of referrals to get information example: internet, classifieds, book, and soon. Y ou can see that
now, alot of publisher that print many kinds of book. Typically the book that recommended to your account
is Brand Strategy 101: Your Logo Is Irrelevant - The 3-Step Process to Build aKick-Ass Brand (The 7 Steps
to a Successful Business in a Changing Market) this reserve consist alot of the information with the
condition of thisworld now. This book was represented so why isthe world has grown up. The language
styles that writer valueto explain it is easy to understand. The writer made some investigation when he
makes this book. Thisiswhy this book suitable all of you.

Dwight Hancock:

E-book is one of source of information. We can add our expertise from it. Not only for students but native or
citizen have to have book to know the up-date information of year for you to year. As we know those ebooks
have many advantages. Beside all of us add our knowledge, can bring us to around the world. By book Brand



Strategy 101: Your Logo Is Irrelevant - The 3-Step Process to Build aKick-Ass Brand (The 7 Stepsto a
Successful Business in a Changing Market) we can acquire more advantage. Don't you to be creative people?
To be creative person must prefer to read a book. Just choose the best book that ideal with your aim. Don't
end up being doubt to change your life at this book Brand Strategy 101: Your Logo Is Irrelevant - The 3-Step
Processto Build aKick-Ass Brand (The 7 Steps to a Successful Business in a Changing Market). Y ou can
more pleasing than now.
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